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Abstract In this report, to create a sports highlight video, we propose a method for detecting events based on
\Twitter enthusiasm degree" calculated from posts to Twitter. The conventional sports video summarization meth-
ods that make use of Twitter, not only depend on both languages and sports, but also often detect non-event scenes.
Meanwhile, the proposed method detects sports events using a \Twitter enthusiasm degree' calculated from several
kinds of string features independent from languages and sports. We applied the proposed method to actual sports
games, and compared the detected events with the events in actually broadcasted highlight videos. As a result, we
con rmed the e ectiveness of the proposed method.
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19:55:07 | UTC—6 GOOOOOO0O0OOO0O0OO0O0O0AA
AAAAAAAAALLLLLLLLLLLL!!
19:55:08 | UTC—-8 Go #TeamUSA!
US. leads Japan 1-0 at halftime in
19:55:10 | UTCH2
gold medal women’s soccer match.
19:55:12 | UTCH9
GOAL #TEAMUSA !t
19:55:15 | UTC—-5
Up 2:0 in the 55th Minutes!!!
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